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NOTE 

The information given in this report has been compiled from published sources and interpreted 
from fieldwork based on informed opinions.  Whilst every care has been taken in the preparation 
of the report, there may have been some errors in the information obtained.  Although it is 
impossible to verify every single detail by cross checking, we believe the general picture 
provided is reasonably accurate and comprehensive. 

Many IRL reports contain an overview of selected company financial information and 
capabilities based on published sources where available.  Although the companies represented 
are believed to be the major suppliers the profiles are meant to be indicative rather than 
definitive. 

It is fundamental to the philosophy of IRL to constantly seek to extend and improve our service 
to clients.  In pursuit of these aims, we shall be pleased to consider all requests for regular or 
periodic updating of all or any part of the information contained in this report, or for extensions 
in coverage in terms of product areas, market sectors and/or geographic regions. 

We are, of course, always happy to discuss with any subscriber the possibility of undertaking 
further work, whether arising out of this report or in different business areas. 

MORE INFORMATION ON IRL 

Should you require more information on either our published reports or our private client 
services, please contact us at the address given. 

Full details on all IRL published studies (including full tables of contents and tables of tables) 
and ad-hoc research services can be found on our web site: 

www.informationresearch.co.uk 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 

CONTENTS 

1. INTRODUCTION............................................................................................................................................... 1 
1.1 DEFINITION............................................................................................................................................... 1 
1.2 GEOGRAPHICAL SCOPE ......................................................................................................................... 1 
1.3 FORECASTS............................................................................................................................................... 2 
1.4 UNITS OF VOLUME & VALUE ............................................................................................................... 2 

2. MARKET SUMMARY ...................................................................................................................................... 3 

3. DEMOGRAPHIC, POLITICAL & ECONOMIC INDICATORS................................................................. 5 
3.1 POPULATION............................................................................................................................................. 5 
3.2 POLITICAL SITUATION......................................................................................................................... 10 
3.3 ECONOMIC INDICATORS & THE EVOLUTION OF THE CHINESE ECONOMY ........................... 14 
3.3.1 Economic Indicators .................................................................................................................................. 14 
3.3.2 The Evolution of the Chinese Economy...................................................................................................... 17 

First Era (1949-1958) ...................................................................................................................................................17 
Second Era (1958-1966)...............................................................................................................................................17 
Third Era (1966-1976)..................................................................................................................................................18 
Fourth Era (1976-1980) ................................................................................................................................................18 
Fifth Era (1981-1995)...................................................................................................................................................18 
Ninth Five Year Plan (1996-2000) ...............................................................................................................................18 
Tenth Five Year Plan (2001-2005) ...............................................................................................................................19 
Asian Economic Crisis .................................................................................................................................................19 

3.3.3 Financial & Other Institutions................................................................................................................... 19 
Ministry of Foreign Trade & Economic Co-operation (MOFTEC)..............................................................................19 
China Chamber of International Commerce (CCOIC) .................................................................................................20 
China International Trust & Investment Corporation (CITIC) .....................................................................................20 
China Development & Investment Corporation (CDIC) ..............................................................................................20 
China in INCOMIC Development Corporation (CIDC)...............................................................................................20 
Peoples Insurance Company of China (PICC)..............................................................................................................20 
China Venturetech ........................................................................................................................................................20 
China Everbright ..........................................................................................................................................................20 
People’s Bank of China (PBC) .....................................................................................................................................21 
Bank of China...............................................................................................................................................................21 
Industrial & Commercial Bank (ICB)...........................................................................................................................21 
Chinese Investment Bank (CIB) ...................................................................................................................................21 
Construction Bank of China (CBC)..............................................................................................................................21 
Agricultural Bank of China (ABC)...............................................................................................................................21 
Bank of Communications (BC) ....................................................................................................................................21 
Other Banking Organisations .......................................................................................................................................21 

3.3.4 Special Economic Zones & Other Favoured Locations ............................................................................. 22 
Special Economic Zones (SEZs) ..................................................................................................................................22 
Special New Development Areas .................................................................................................................................23 
Coastal Open Cities (COCs).........................................................................................................................................23 
Coastal Open Economic Areas (OEAs) ........................................................................................................................24 
Inland Open Cities & Zones .........................................................................................................................................24 
New High-Tech Development Areas............................................................................................................................24 
Other Zones ..................................................................................................................................................................25 

4. RAW MATERIAL AVAILABILITY & DEMAND ...................................................................................... 27 
4.1 CLASSIFICATION & COMPOSITION ................................................................................................... 27 
4.2 RAW MATERIAL DEMAND .................................................................................................................. 27 
4.3 RAW MATERIAL AVAILABILITY........................................................................................................ 28 
4.3.1 Resins ......................................................................................................................................................... 28 

Polyurethane Resins .....................................................................................................................................................29 
Acrylic Resins ..............................................................................................................................................................29 
Epoxy Resins ................................................................................................................................................................29 
Rosins ...........................................................................................................................................................................30 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 

Melamine Resins ..........................................................................................................................................................30 
Hydrocarbon Resins .....................................................................................................................................................30 
Powder Coating Resins.................................................................................................................................................30 

4.3.2 Pigments & Extenders................................................................................................................................ 31 
White Pigments ............................................................................................................................................................31 
Coloured Pigments .......................................................................................................................................................33 
Tinting Systems ............................................................................................................................................................35 

4.3.3 Solvents ...................................................................................................................................................... 36 
Toluene.........................................................................................................................................................................36 
Cyclohexane .................................................................................................................................................................36 

4.3.4 Additives..................................................................................................................................................... 37 
Biocides........................................................................................................................................................................37 

5. PAINT MARKET REVIEW............................................................................................................................ 39 
5.1 PRODUCTION.......................................................................................................................................... 39 
5.2 TRADE ...................................................................................................................................................... 40 
5.2.1 Imports ....................................................................................................................................................... 41 
5.2.2 Exports ....................................................................................................................................................... 43 
5.2.3 Balance of Trade........................................................................................................................................ 44 
5.3 CONSUMPTION....................................................................................................................................... 45 
5.3.1 Total Consumption..................................................................................................................................... 45 
5.3.2 Consumption Per Capita............................................................................................................................ 46 

6. PAINT MARKET SEGMENTATION ........................................................................................................... 49 
6.1 MARKET BREAKDOWN BY GEOGRAPHICAL REGION.................................................................. 49 
6.2 MARKET BREAKDOWN BY PAINT TYPE.......................................................................................... 51 
6.2.1 Paint Production by Paint Type ................................................................................................................. 51 

Epoxy Coatings ............................................................................................................................................................54 
Polyurethane Coatings..................................................................................................................................................54 

6.3 MARKET BREAKDOWN BY END-USE APPLICATION .................................................................... 55 
6.3.1 Paint Production & Consumption by End-use Application........................................................................ 55 
6.3.2 Coatings for Agricultural Machinery......................................................................................................... 57 
6.3.3 Anticorrosive Coatings............................................................................................................................... 57 
6.3.4 Architectural Coatings ............................................................................................................................... 57 
6.3.5 Automotive Coatings .................................................................................................................................. 58 
6.3.6 Coil Coatings ............................................................................................................................................. 61 
6.3.7 Coatings for Domestic Appliances............................................................................................................. 61 
6.3.8 Marine Coatings ........................................................................................................................................ 61 
6.3.9 Wood Coatings........................................................................................................................................... 61 

7. LOCAL OPERATING FEATURES ............................................................................................................... 63 
7.1 TARIFFS & TAXES.................................................................................................................................. 63 
7.2 INTELLECTUAL PROPERTY................................................................................................................. 64 
7.3 TECHNOLOGY TRANSFER ................................................................................................................... 65 
7.3.1 Joint Ventures ............................................................................................................................................ 65 

Equity Joint Ventures ...................................................................................................................................................65 
Co-operative Joint Ventures .........................................................................................................................................65 
Wholly-Foreign Owned Enterprises .............................................................................................................................66 
Foreign-Funded Joint Stock Companies.......................................................................................................................66 

7.3.2 Licensing .................................................................................................................................................... 66 
7.4 ENVIRONMENTAL REGULATIONS .................................................................................................... 67 
7.5 STANDARDS............................................................................................................................................ 69 
7.5.1 International Standards ............................................................................................................................. 69 
7.5.2 Standards in China..................................................................................................................................... 69 
7.6 STRUCTURE IN THE PAINT INDUSTRY............................................................................................. 70 
7.6.1 Employment................................................................................................................................................ 70 
7.6.2 Productivity................................................................................................................................................ 73 
7.7 PAINT MARKETING IN CHINA ............................................................................................................ 73 
7.7.1 Channels of Distribution & Sale ................................................................................................................ 73 

Direct Sales to End-users..............................................................................................................................................73 
Indirect Sales ................................................................................................................................................................74 
Retail Sales ...................................................................................................................................................................74 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 

7.7.2 Technical Development.............................................................................................................................. 75 
7.7.3 Sales Promotion ......................................................................................................................................... 75 

Trade Shows & Seminars .............................................................................................................................................75 
7.8 TRADE ASSOCIATIONS......................................................................................................................... 75 

8. SUPPLY STRUCTURE.................................................................................................................................... 77 
8.1 TYPES & NUMBERS OF PAINT COMPANIES .................................................................................... 77 
8.2 IDENTITIES OF LEADING PRODUCERS AND THEIR OUTPUT...................................................... 81 
8.2.1 Identities of Leading Producers ................................................................................................................. 81 
8.2.2 Product Spectrum of Leading Producers ................................................................................................... 89 
8.2.3 End-use Pattern of Leading Producers ...................................................................................................... 91 

Leading Producers of Automotive Coatings.................................................................................................................93 
Leading Producers of Marine Coatings ........................................................................................................................94 
Leading Producers of Railway Coatings.......................................................................................................................95 
Leading Producers of Road Marking Paints .................................................................................................................95 

8.3 FOREIGN INVESTORS & THEIR JOINT VENTURES......................................................................... 95 
8.3.1 Raw Materials ............................................................................................................................................ 95 
8.3.2 Paints & Coatings ...................................................................................................................................... 97 
8.3.3 European Companies ............................................................................................................................... 100 

Akzo Nobel.................................................................................................................................................................100 
BASF..........................................................................................................................................................................100 
ICI ..............................................................................................................................................................................100 
TotalFinaElf................................................................................................................................................................100 
Other European Companies........................................................................................................................................101 

8.3.4 Japanese Companies................................................................................................................................ 101 
Nippon Paint...............................................................................................................................................................101 
Kansai Paint................................................................................................................................................................101 
Other Japanese Companies .........................................................................................................................................101 

8.3.5 American Companies ............................................................................................................................... 101 
PPG Industries............................................................................................................................................................101 
Pratt & Lambert ..........................................................................................................................................................102 
Ferro Corporation .......................................................................................................................................................102 
Valspar .......................................................................................................................................................................102 

8.3.6 Hong Kong Companies ............................................................................................................................ 102 
8.4 MERGERS & ACQUISITIONS.............................................................................................................. 104 

9. TRENDS IN END-USE SECTORS ............................................................................................................... 105 
9.1 BUILDING & CONSTRUCTION........................................................................................................... 105 
9.2 RETAIL MARKET.................................................................................................................................. 110 
9.3 AUTOMOTIVE....................................................................................................................................... 112 
9.3.1 Cars.......................................................................................................................................................... 113 
9.3.2 Commercial Vehicles ............................................................................................................................... 116 
9.3.3 Buses ........................................................................................................................................................ 116 
9.3.4 Coaches.................................................................................................................................................... 116 
9.3.5 Heavy-duty Trucks ................................................................................................................................... 116 
9.4 OTHER SECTORS.................................................................................................................................. 117 
9.4.1 Consumer Products.................................................................................................................................. 117 
9.4.2 Marine...................................................................................................................................................... 117 

10. MARKET FORECASTS & FUTURE OPPORTUNITIES ........................................................................ 119 
10.1 QUANTIFICATION OF DEMAND TO 2005 ........................................................................................ 119 
10.2 HIGH TECHNOLOGY SYSTEMS......................................................................................................... 121 

Waterborne Coatings ..................................................................................................................................................122 
Powder Coatings.........................................................................................................................................................122 
Radiation Curable Coatings........................................................................................................................................124 

10.3 FUTURE OPPORTUNITIES .................................................................................................................. 125 
10.3.1 Supply of Materials & Equipment............................................................................................................ 125 
10.3.2 Manufacture of Resins & Paints .............................................................................................................. 125 

Licensing of Technical Know-how.............................................................................................................................126 
Joint Ventures & Strategic Alliances..........................................................................................................................126 
Wholly-owned Subsidiaries........................................................................................................................................126 

10.3.3 Provision of Technical Assistance............................................................................................................ 126 
Training of Personnel .................................................................................................................................................126 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 

Improved Quality Control...........................................................................................................................................126 
Research & Development ...........................................................................................................................................126 

11. DIRECTORY OF PAINT MANUFACTURERS......................................................................................... 127 

12. SOURCES OF INFORMATION................................................................................................................... 145 
12.1 TRADE ASSOCIATIONS....................................................................................................................... 145 
12.2 STANDARDS ORGANISATIONS......................................................................................................... 145 
12.3 IPR PROTECTION.................................................................................................................................. 146 
12.4 STATISTICS ........................................................................................................................................... 146 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 

TABLE OF TABLES 

1. INTRODUCTION ...............................................................................................................................................1 
1.1 DEFINITION ...............................................................................................................................................1 
1.2 GEOGRAPHICAL SCOPE..........................................................................................................................1 
1.3 FORECASTS ...............................................................................................................................................2 
1.4 UNITS OF VOLUME & VALUE................................................................................................................2 

2. MARKET SUMMARY.......................................................................................................................................3 
Summary of the Chinese Paint Industry, 2000 (Tonnes & Kilograms) .......................................................................... 3 

3. DEMOGRAPHIC, POLITICAL & ECONOMIC INDICATORS .................................................................5 
3.1 POPULATION.............................................................................................................................................5 

World Population by Region, 1999-2000 (‘000s) .......................................................................................................... 5 
Population of China at Year End, 1952-2050 (100 million)........................................................................................... 6 
Chinese Urban & Rural Population, 1952-1988 (10,000) .............................................................................................. 8 
Population of China by Region, 1998 (10,000 & %)...................................................................................................... 9 
Employment Indicators, 1994-1998 ............................................................................................................................. 10 

3.2 POLITICAL SITUATION .........................................................................................................................10 
New Chinese Government Structure as of 1998........................................................................................................... 12 

3.3 ECONOMIC INDICATORS & THE EVOLUTION OF THE CHINESE ECONOMY ...........................14 
GDP & Per Capita GDP in China, 1980-1999 (Yuan & % Change)............................................................................ 14 
Principal Economic Indicators by Region, 1998 .......................................................................................................... 16 

4. RAW MATERIAL AVAILABILITY & DEMAND.......................................................................................27 
4.1 CLASSIFICATION & COMPOSITION....................................................................................................27 
4.2 RAW MATERIAL DEMAND...................................................................................................................27 

Raw Material Usage by the Chinese Paint Industry, 2000 (Tonnes & % Share).......................................................... 28 
4.3 RAW MATERIAL AVAILABILITY........................................................................................................28 

Top Ten Pigment Companies in China, 1998............................................................................................................... 31 
Chinese Imports of Titanium Dioxide, 1995-2000 (Tonnes)........................................................................................ 32 
Chinese Output of Organic Pigments, 1994-1996 (Tonnes)......................................................................................... 35 
The Chinese Solvents Industry, 1996 (‘000 Tonnes) ................................................................................................... 36 

5. PAINT MARKET REVIEW ............................................................................................................................39 
5.1 PRODUCTION ..........................................................................................................................................39 

Production of Paint in China, 1980-2000 (Tonnes & % Change)................................................................................. 40 
5.2 TRADE.......................................................................................................................................................40 

Chinese Paint Imports, 1985-2000 (Tonnes & US Dollars Thousands) ....................................................................... 41 
Chinese Paint Imports by Paint Type, 1996-1998 (US Dollars Millions) .................................................................... 42 
Major Sources of Paint Imports, 1999 (Tonnes & % Share of Total)........................................................................... 42 
Chinese Paint Exports, 1985-2000 (Tonnes & US Dollars Thousands) ....................................................................... 43 
Major Paint Export Destinations, 1999 (Tonnes & % Share of Total) ......................................................................... 44 
Chinese Balance of Trade in Paint, 1985-2000 (Tonnes & US Dollars Thousands) .................................................... 45 

5.3 CONSUMPTION .......................................................................................................................................45 
Consumption of Paint in China, 1985-2000 (Tonnes & % Change)............................................................................. 46 
Consumption of Paint Per Capita in China, 1985-2000 (kg/head)................................................................................ 47 

6. PAINT MARKET SEGMENTATION............................................................................................................49 
6.1 MARKET BREAKDOWN BY GEOGRAPHICAL REGION..................................................................49 

Main Production Bases by Coating Type ..................................................................................................................... 50 
Relative Importance of Geographical Regions as Paint Producers, 1998 (Tonnes & % Share of 
Output) ......................................................................................................................................................................... 50 
Top Ten Paint Producing Cities, 1998.......................................................................................................................... 51 

6.2 MARKET BREAKDOWN BY PAINT TYPE ..........................................................................................51 
Chinese Paint Production by Paint Type, 1994-2000 (Thousand Tonnes) ................................................................... 52 
Relative Importance of Paint Types, 1994-2000 (% Share) ......................................................................................... 53 
Average Annual Growth Rate by Paint Type, 1994-2000 (% pa) ................................................................................ 54 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 

6.3 MARKET BREAKDOWN BY END-USE APPLICATION.....................................................................55 
Chinese Paint Production by End-use Application, 1999-2000 (Tonnes & % Share) .................................................. 56 
Chinese Consumption of Paint by End-use Applicaiton, 1998-2000 (Tonnes & % Share).......................................... 57 
Chinese Consumption of Automotive Coatings by Type, 1985-1997 (Tonnes)........................................................... 59 
Chinese Demand for Automotive Coatings by Vehicle Type, 1995 & 2000................................................................ 60 
Chinese Demand for Automotive Coatings by Type, 2000 & 2005 (Tonnes).............................................................. 60 

7. LOCAL OPERATING FEATURES................................................................................................................63 
7.1 TARIFFS & TAXES ..................................................................................................................................63 

Designation of Paint Industry Products ........................................................................................................................ 63 
7.2 INTELLECTUAL PROPERTY .................................................................................................................64 
7.3 TECHNOLOGY TRANSFER....................................................................................................................65 
7.4 ENVIRONMENTAL REGULATIONS.....................................................................................................67 
7.5 STANDARDS ............................................................................................................................................69 
7.6 STRUCTURE IN THE PAINT INDUSTRY .............................................................................................70 

Number of Employees in the Chinese Paint Industry, 1995-1998................................................................................ 70 
Average Number of Employees per Paint Company by Ownership, 1998................................................................... 71 
Average Number of Employees per Paint Company by Region, 1998......................................................................... 72 
Productivity of the Chinese Paint Industry, 1995-1998 (Tonnes/Employee) ............................................................... 73 

7.7 PAINT MARKETING IN CHINA.............................................................................................................73 
7.8 TRADE ASSOCIATIONS .........................................................................................................................75 

8. SUPPLY STRUCTURE....................................................................................................................................77 
8.1 TYPES & NUMBERS OF PAINT COMPANIES.....................................................................................77 

Number of Paint Companies in China, 1995-1998....................................................................................................... 78 
Geographic Location of Paint Companies, 1998.......................................................................................................... 79 
Number of Paint Companies by Province, 1998........................................................................................................... 80 

8.2 IDENTITIES OF LEADING PRODUCERS AND THEIR OUTPUT ......................................................81 
Top 10 Chinese Paint Companies by Revenue, 1998................................................................................................... 81 
Output of Leading State Paint Producers, 2000 (Tonnes and % Share of Total Output).............................................. 83 
Number of Employees of Largest State Paint Producers.............................................................................................. 85 
Shifting Positions of Leading Paint Producers, 1994-2000 .......................................................................................... 87 
Leading Joint Ventures and Foreign Owned Paint Companies .................................................................................... 88 
Product Range of Leading Paint Producers .................................................................................................................. 90 
Product Range of Leading Producers (continued)........................................................................................................ 90 
End-use Sectors for Selected Major Producers ............................................................................................................ 92 

8.3 FOREIGN INVESTORS & THEIR JOINT VENTURES .........................................................................95 
Joint Ventures for Raw Material Production in China, 1993-2001 .............................................................................. 96 
Joint Ventures in China for the Production of Paints & Coatings, 1985-2000 ............................................................. 98 

8.4 MERGERS & ACQUISITIONS ..............................................................................................................104 
Mergers & Acquisitions in the Chinese Paint Industry, 1997-2001 ........................................................................... 104 

9. TRENDS IN END-USE SECTORS ...............................................................................................................105 
9.1 BUILDING & CONSTRUCTION...........................................................................................................105 

Output Value of Construction by Region, 1994-1998 (10,000 Yuan) ........................................................................ 106 
Statistics on Building Construction & Housing Conditions in China by Region, 1998.............................................. 107 

9.2 RETAIL MARKET ..................................................................................................................................110 
9.3 AUTOMOTIVE .......................................................................................................................................112 

Chinese Vehicle Fleet, 1996-2010 (‘000 Units) ......................................................................................................... 112 
Car Ownership Pattern, 1999-2004 (Number of Cars per 1,000 People) ................................................................... 113 
Market Shares of the Major Brands of Chinese Cars, 1994-1997 (%) ....................................................................... 115 
Sales Volume of Selected Domestically Produced Sedans, 1997 (Units)................................................................... 115 
Sales of Light Vehicles in China, 1996-2003 (‘000 Units)......................................................................................... 116 

9.4 OTHER SECTORS ..................................................................................................................................117 
Output of Selected Industrial Products in China, 1997-1998 (10,000 Units) ............................................................. 117 

10. MARKET FORECASTS & FUTURE OPPORTUNITIES.........................................................................119 
10.1 QUANTIFICATION OF DEMAND TO 2005 ........................................................................................119 

Chinese Paint Production by Type, 2000-2005 (Thousand Tonnes & % Growth Per Annum).................................. 120 
Chinese Paint Consumption by End-use Sector, 2000-2005 (Tonnes & % Growth Per Annum)............................... 121 

10.2 HIGH TECHNOLOGY SYSTEMS .........................................................................................................121 
Market Share of Selected Paint Types in China, 1995 & 2005 (% Share) ................................................................. 122 
Production of Thermosetting Powder Coatings in China, 1992-1998 (Tonnes)......................................................... 122 

10.3 FUTURE OPPORTUNITIES...................................................................................................................125 



 A PROFILE OF THE CHINESE PAINT INDUSTRY   
 

 
 

11. DIRECTORY OF PAINT MANUFACTURERS .........................................................................................127 

12. SOURCES OF INFORMATION ...................................................................................................................145 
12.1 TRADE ASSOCIATIONS .......................................................................................................................145 
12.2 STANDARDS ORGANISATIONS.........................................................................................................145 
12.3 IPR PROTECTION..................................................................................................................................146 
12.4 STATISTICS............................................................................................................................................146 

 


